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ABC DIRECTOR LISTING
President, David M. Wood III

Director of State Managers,  

Beverly Ann Bonner, APR, MWP™ 

Director of Operations, Elayne Anderson 

Director of Outreach, Jacqueline Vazquez, MWP™

Director of Education, Shelby Tuck-Horton, MWP™ 

Director of Ethnic Diversity, Lois Pearce, MWP™ 

Director of Annual Conferences,  

Carmen Mesa, MWP™ 

Member Services, Nicole DaSilva 

Membership Services, Annemarie Steiner 

ABC CODE OF ETHICS  

•  represent each client fairly and honestly, 

•  establish reasonable and proper fees for services 

•  deal with employees and clients fairly, in an 

•  disclose to clients any payments received from  

•  operate an establishment that is a credit to the  

WHO'S WHO  
IN THE ABC?

Jacqueline Augustine 

advisor assistant. A wed-
ding and design fanatic, 
Jacqueline likes to keep 
abreast of the latest 
trends. In her spare time, 
Jacqueline enjoys read-
ing, dance, travel, yoga, 
and all things Broadway. 

insight as a bride on page 7.

With a degree in 
Communications, Nems 
Scarim knows people. 
Her genuine love for 
human beings led her to 
own an award-winning 
catering company for 10 
years, work in restau-
rants for over 20, and 

serve on local and national boards in the 
event industry. Today, her company, Agen-

stars in the music industry. Nems is back at 
it; marketing, handling, advising, negotiat-
ing, booking, encouraging, nodding, saying 
no-ing and making-sure-ing her clients are 
making the very best decisions to catapult 
their careers into stardom. In all reality, her 
job mainly consists of asking “where did I 
put my phone” for the eleventy-kajillionth 

on page 24.

Steve Kemble, “Amer-
ica’s Sassiest Lifestyle 
Guru,” has been the 
go-to expert for high 

fashion and all things 
lifestyle and fabulous. 
For more than two de-
cades, Steve has execut-
ed countless corporate 

events, weddings, and celebrity functions, 
throwing parties for everyone from Presi-

has served as International President of 

Achievement Award, and the Event Solu-

advice on trends on page 9. 

passionate entrepreneur, 
international wedding 
and event planner, lead-
ing educational expert 
in the industry, and 
international speaker. 

Wedding Planner desig-
nation in 2013 and has 

held ABC leadership roles including Local 

-

Jessica English is the 
owner and editor of 
Apple Brides, the lead-
ing wedding resource 
for couples getting 

Northwest. She spear-
heads both the digital 
and print publication of 

content on a daily basis 
to assist couples in their planning journey. 
She also works as an event planner in the 
area, and has been an ABC member since 

page 16.

Teddy (Lenderman) 
Perry has been in the 
wedding industry since 
1985 when she opened 
Bearable Weddings 
& Special Events. LLC.  
Teddy is one of 52 

-
tants™ in the world 
with the Association of 
Bridal Consultants. She 

is the author of The Complete Idiot’s Guide 
to the Perfect Wedding, Illustrated.  To date, 
the book has sold over 175,000 copies 

Perry of Greencastle. She has two married 

page 20.
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 Being a member of the Association of 
-

ated with an association, it’s about growth and 

personally helped me accomplish my career 
goals.

 

Education 

called my attention with ABC. There are many 

-

you the tools and knowledge to build your 
business, whether you are new to the industry 
or have been in the industry for years.  For me 
education is the epitome of success, and ABC 

goals. 

conferences to webinars and seminars plus the 
ABC Annual Conference. Annual conference 
allows you the time to meet, connect, and 
learn from other members who are located on 
local, national and international levels.  If you 
are looking to grow in the wedding industry, 
ABC is the organization to make that happen.

 

Code of Ethics

 If you know a little about doctors and 
lawyers, you are aware that they have a code 
of ethics to follow. For doctors it’s the code of 
ethics under the American Board of Physicians, 
and for the lawyers it’s the American Bar Asso-
ciation. I have always thought, “if doctors and 
lawyers have a code of ethics to uphold, then 
why not the wedding industry.” This is another 
reason why I joined ABC, because they had a 
code of ethics like the ones I strongly believe 

in: transparency, honesty, reliability, and fair 

top 5 when looking to join a reputable organi-
zation like ABC.

Designations 

type programs, and there are some organiza-
-

that are based on your education, experience, 
years in the industry, leadership, and activi-
ties. The designation platform has helped me 
achieve my goals from the moment I started 
ABC through today. If you don’t have a chart 
or list of goals set, I recommend reviewing the 
ABC point system. This system allows you to set 

-
dentials in each designation level. 

 

This is how the designation point system 
worked for me:

 

-I reviewed the 5-part point system and wrote 
down goals that would help me reach the next 
designation level. 

-I started with a 5-year goal plan, because it 
was more realistic to me than a 10-year goal. 

-I took advantage of all the opportunities ABC 

meetings/conferences.

-A key perk to the point system: Not only was 
I able to add ABC activities and courses in the 
point system, but I was able to include other 
educational and professional courses and ex-
periences related to building my business. 

 After achieving the next designation 
level, I would update my 5-year goals and 
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prepared for the next level. I continued this 
process and was able to achieve and receive 

important factor to remember is that learn-
ing does not end when you have received 
the highest designation level, it continues 
throughout your career as it is a method to 
excel and grow your business.

 

Networking Partnerships 

-
ing practices, and I have my pet-peeves with 
regards to this.  For some people networking 
is about attending a mixer and having a 
drink; for me networking is mostly knowledge 
based.  Whether I am meeting and learning 
from other professionals in the industry or 
learning from a speaker, this makes it worth-
while for me to schedule time for networking.   

 To me it’s all about net-learning which 
has a better perspective than just attending 
to a networking meeting. I feel that attending 
a networking meeting is key in building a re-
lationship with other professionals, and hope-
fully partnering with them in the future. As a 
destination wedding planner, I have reached 
out to ABC members nationwide and interna-
tionally to assist me with client events and rec-

to ABC members has been rewarding and a 
-

tionships have been developed by attending 
the ABC Annual Conferences.

 

Partnerships 

link to partners they have connected with 
allowing us growth opportunities like Sandals 

-

member.

Wedding Planner Magazine 

 I recall when I became an ABC member 
receiving the ABC newsletter and how that be-
came a highlight for me. It was a learning tool, 
and a way to hear about other members on a 
national and global level. Then fast forward to 

the newsletter, it continues to be a resource and 
highlight with new trends, advice, suggestions, 
real wedding features, upcoming events, mem-
ber features and accomplishments, and so on. 

 

but there is an important saying to remember: 
you get out of it what you put in. Basically, this 
means that ABC is not a stand-alone to your 
success, it is a tool to assist you along the way. 

 

 It is important to choose an association 
that you are proud of, can be a part of your 
growth, and allows you to collaborate with pro-
fessionals with a common goal.

------


